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Introduction

This manual contains information about using Planit and is designed to take
you through the simplest route to set up, print and store a campaign. It is to be
used as both a training manual, for those with little or no experience of Radio
Planlt, and as a reference manual for those who have had some experience
of radio planning and the use of Radio Planlt.

The User Interface

Access to Radio Planlt is via the Radio Planlt login screen. Enter your user
name and your password.

Radio PlanIt

Your lagin name I Password I
[ﬂ Loy On i
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Main User
Interface

% GES Radio Planlt : Gerry Smith iy ] |
€5 Campaigns wiew E Tools ) Maintenance @) Help
s 5 7 @
S & e L7 T €@=p)
Mewe campaign My campaigns  Find campaign Quick Planner Help Log off Exit
J Extras $=UFax Queue ﬂ;Planlt add-one  Shlists (ATPs etc) | ~~JEmail ! Problem Repart (&) Revenue
J Supervisar ’_L] Event Log ﬂ;Registry Ediitar
Links

| | |User: Gerry Smith |01 2003 DATABASE 4

Planlt displays hints for each field and button. Position your mouse over the
button or field and hints for that field will be displayed.

There is extensive error checking throughout Radio Planlt. Any time you enter
invalid information or selection criteria Radio Planlt will display an appropriate
message usually with the option to continue or cancel, or with instructions
directing you what to do next.
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Using the Quick Planner Entry Screen

Guick Planner

This provides a method of quickly planning a campaign without having the
overhead of defining customer parameters. Click on the fourth icon on the
menu bar to enter the facility.

X
Ajrime package I vI [ by cwvn only
Target demogragphic I.&durts 15+ j 01,2003
Mumber of wesks I Starting [23/06/2003 |
osting Method———————————— Audience Calculation
¥ Baze CPT 2.50 ¥ Gold Standard Ratings
" Specific spat cost T PCA Spot audience

Campaign Title (aes 17 Jun 2003 ATP

—=tations to be included Script

100-102 Century Fi [mELE =~
] 20 —
30"
[ anm
[ 50"
a0
7o
a0
[ an"
1100
1110
1120
180" d|

[~ Shaow al

‘ / Start planning nos I x Cancel |

Quick Planner Screen

Before selecting the ATP you wish to use as a template for this campaign,
click on the button that asks you whether you want to view your Own ATPs
created in Planlt or all ATPs. Once you have decided on the range of ATPs
from which you wish to choose click on the Air Time Package drop down list
and select the appropriate package for this proposal.
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= Quick planner il

Airtime package  |SElEEERENalilE [ by owen only
Target demographic IAdurts 15+ j 01 /2003
Mumber of wesks |1 Starting |23m5r2|:u:|3 j
osting Method——————————— Audience Calculstion
¥ Baze CPT 250 ¥ Gold Standard Ratings
" Specific spat cost {7 PCA Spat audience

Campaign Title [ges 17 Jun 2003 Standard Airtime

—=tations to be included Sorigpt
100.7 Heart Fi Ml RS -
100-102 Century Fi ] 2om —
102 .4 Severn Sound Fi 30"
1024 Wigh Fid [ o
102.7 Hereswvard Fi [] 50"
103.2 Powver FM [ &0
103.4 The Beach [ 7o
104.9 ¥FM Londan [ aom
105.4 Century Fi [ =0
105.4 Leicester Sound Fid [T 100
106 Certury Fi 110 | |
106.9 Silk FM 1120
107 2WWire FM 180" hd|
107 .4 Towwer Fi
% 107 5 “rvereirin Raclin ;I I_ shaw &l

‘ “ Start planning nosw I x Cancel |

ATP Selected
All stations available in the selected ATP will be displayed. Stations required
should be left selected while all others should be cleared. This may be
achieved manually or by right clicking the mouse, a short cut menu will be
displayed. The menu allows three selections Clear all Stations, Select all
Stations or Swap Selection.
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= Quick planner X

Ajrime package IS‘tandard Airtirme j [ by owen only
Target demographic |adults 15+ with children aged 10 - 14 | orz003
Mumber af weeks |4 Starting |23m5r2|:u:|3 j
osting Method——————————— Audience Calculstion
{* Base CPT 2.0 ¥ Gold Standard Ratings
" Specific spot cost { PCA Spot audience

Campaign Title [Example using @1 2003 Standard Airtime ATF'|

—=tations to be included Sorigpt
1107 2 Wire Fi PN || (KT -
(1107 4 Tower FM ] 2o —
[[1107 5 Soversign Radio | Kin
[1107 .6 Kestrel F [ a0
107 .7 Th [ 5o
[1107.3 arrowe FI [ g0O"

[1107.9 Dune Fi [ 7om

[]2CRFM [Jaom

[]2-TenFM []=om

[]95.8 Capital FM 1100

(196 Trent Fi 10 | |

[[] 962 The Revolution [T120

] 963 @.FM 180" hd
963 Radio Aire

E ar 3 Radin Lire fd=aie 328 LI I_ Show al

‘ ¢ Start planning nosw I x Cancel |

Station Selected

Select the Target Demographic from the drop down list. If the audience is not
shown contact your system administrator and ask for it to be built. Before
you can access the newly built demographic you must exit the campaign and,
once your system administrator has notified you that the demographic has
been built, re-select it from the Campaign Entry Screen.

Page 7



planit quick guide

= Quick planner

X

Ajrime package IS‘tandard Airtirme

j [~ by owen anly

Target demographic |1 C 012003
Mumber of weeks |4 Starting I23."EIE."2|:I|:|3 j
osting Method Audience Calculstion
{* Base CPT 2.0 ¥ Gold Standard Ratings
" Specific spot cost { PCA Spot audience

Campaign Title [Example using @1 2003 Standard Airtime ATP
—=tations to be included Sorigpt
L1107 2 Whire: FM 2 {| (L ]
[1107 .4 Tawer Fid [ 20

[[1107 5 Soversign Radio | Kin

[1107 £ Kestrel Fi [ 40"

107 7 The [ 5om

[1107 8 Arrow FM [ &am

[1107 .9 Dune FM [ 7om

[]2CRFM [ an

[]2-Ten FM [ e

[]95.8 Capital FM 1100

[[] 96 Trent Fi 110 | |
[] 96 .2 The Revalution []1za

[ 963 QFM 180" hd
[[] 96 3 Radio Ajre

[1aF = Rardin Lirefdanic 8258 LI I_ Show all

‘ ¢ Start planning nosw I

x Cancel |

Selection of Target demographic
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= Quick planner x|
Ajrime package IS‘tandard Airtirme j [ by owen only
Target demographic I.ﬂ.durts 15+ with children aged 10 - 14 | orz003
Mumber of weeks |4 Starting I23."EIE."2|:I|:|3 j
asting Method [ 4 | June 2003 [ » |
< 250
f* Base CPT Man Tus Wed Thu Fri Sat Sun
" Specific spot cost 1
2 3 4 5 B 7 8
Campaign Title [Example using @1 2003 Standard 4 2101 1213 14 13
16 (Iry 18 189 20 21 22
¥Ep 24 25 2 X 2 29
—=tations to be included 0
(1107 2 Wire: FM COToday: 17062003 N
[1107 4 Toswwer FM []zom
[[1107 5 Soversign Radio | Kin
[1107 £ Kestrel Fi [ 40"
¢ D 5|:|"
[1107 8 Arrow FM [ &am
[1107 .9 Dune FM [ 7om
[]2CRFM [ an
[]2TenFmM []=om
[]95.8 Capital FM 1100
[[] 96 Trent Fi 110 | |
[] 96 .2 The Revalution []1za
[ 963 QFM 180" hd
[[] 96 3 Radio Ajre
[1aF = Rardin Lirefdanic 8258 LI I_ Show all
‘ ¢ Start planning nosw I x Cancel |

Selection of Campaign duration and Start Date

Radio Planit now gives you the option to enter either the duration of the
Campaign in Weeks and the Starting Date. For Campaigns that are not an
even number of weeks the number to the right of the decimal point in Number
of Weeks is the number of days in the incomplete week, not the percentage

of a week.
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= Quick planner X

Ajrime package IS‘tandard Airtirme j [ by owen only

Target demographic I.ﬂ.durts 15+ with children aged 10 - 14 | orz003

Mumber of weeks |4 Starting I23."EIE."2|:I|:|3 j

asting Method——————— [ + | June 2003 [+ |
* Base CPT 250

Mon Tue Wed Thu Fri Sat Sun
" Specific spot cost 1
2 3 4 5 5] 7 o]
9 10 11 12 13 14 15
16 (Iry 18 189 20 21 22
¥ 24 25 2 X 2%/ M

Campaign Title [Example using @1 2003 Standard 4

—=tations to be included 0
1107 2 Wire FM COToday: 171062003 A
(1107 4 Tower FM ] 2o —
[[1107 5 Soversign Radio | Kin
[1107 5 Kestrel Fi [ a0
107 7 The [ 5o
[1107.3 arrowe FI [ g0O"
[1107.9 Dune Fi [ 7om
[]2CRFM [Jaom
[]2-TenFM []=om
[]95.8 Capital FM 1100
(196 Trent Fi 10 | |
[[] 962 The Revolution [T120
] 963 @.FM 180" hd
963 Radio Aire
E ar 3 Radin Lire fd=aie 328 LI I_ Show al

‘ ¢ Start planning nosw I x Cancel |

Selection of Stating Date
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= Quick planner x|

Ajrime package IS‘tandard Airtirme j [ by owen only
Target demographic |adults 15+ with children aged 10 - 14 | orz003
Mumber af weeks |4 Starting |23m5r2|:u:|3 j
osting Method——————————— Audience Calculstion
{+ Base CPT |E {* Gold Standard Ratings
" Specific spot cost { PCA Spot audience

Campaign Title [Example using @1 2003 Standard Airtime ATP

—=tations to be included Sorigpt
1107 2 Wire Fi PN || (KT -
(1107 4 Tower FM ] 2o —
[[1107 5 Soversign Radio | Kin
[1107 .6 Kestrel F [ a0
107 .7 Th [ 5o
[1107.3 arrowe FI [ g0O"

[1107.9 Dune Fi [ 7om

[]2CRFM [Jaom

[]2-TenFM []=om

[]95.8 Capital FM 1100

(196 Trent Fi 10 | |

[[] 962 The Revolution [T120

] 963 @.FM 180" hd
963 Radio Aire

E ar 3 Radin Lire fd=aie 328 LI I_ Show al

‘ ¢ Start planning nosw I x Cancel |

Completed Input Screen ready for Planning

The Costing Method should now be defined. Select either the Base demo
CPT and enter a CPT in the box or allow Specific spot costs whereby the
box will disappear. Select the Audience Calculation method required, Gold
Standard Ratings or PCA Spot audience.

Finally enter a campaign Title. This is free format and can be anything you
want, but give it some thought first. A title should be meaningful and related to
the client or brand.

Clicking on the Start planning now button will take you to the planning
system.
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Planning the Campaign
The Summary screen shown below will be displayed.

" GES Radio PlanIt Planner ;lglil

File Edit View Options Help

H S - > 5. G 4

Evaluate Spot Plan Pririt Copy Paste Export Fill Exit

Campaign; 101027 Example using 01 2003 Standard AirtiRuns from; 23/06,2003 to 20/07/2003
Acency: (unknownp Survey. RAJAR Survey 01,2003
Client: (unknown) Basze demo: Adults 15+
Brand: (unknown) Target Demo: Adults 15+ with children aged 10-14

Station I Walue I Spots I Impacts I Reach I Reach% I Population I Ratingz I OTH I

Summar}r Results Wiewy ICampaign tatals j
Totals I Walie I Spots I Impacts I Reach I Reach% I Papulation I Ratings I OTH I
=E Campaign total £0.00 0 0.000 0.000 0.00 72753 0.00

|User: ges |Sessi|:|n: Za09 | |Surveys up ko Q172003
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Spat plan
Spot Plans

To allow the entry of spot plans either select the second icon named Spot
plan or double click on the selected station.

Entry of Station Spot Plan

“r* Campaign 101027: 107.7 The Wolf

File Edit Wew Tasks Goto Options

O = Ae HENEQN S <> B

=101

1077 The Wolf Target demo; Adults 15+ with children aged 10-14

Adults 15+ with children aged 10-14 (01 2003) Urniverse: ¥2.753 Respondents: 114

Seript length |3U" R Base CPT |2.50 Viieek starts 23 Jun 2003
Daypart | Mon-Fri Mon 23 | Tue 24 Jived 25| Thu 26 JFri 27 0 Times | =4t 28 J Times |=un 29|

Iigghit 00:00-06:00 (1 O0:00-06:00 1 00:00-06: 00

Breakfast |06:00-10:00 1 0&:00-10:00 0&:00-1 000

tlarning 10:00-13:00 1 10:00-13:00 10:00-13:00

Afternoon  |13:00-16:00 1 13:00-19:00 13:00-19:00 1

PM Drive | 16:00-153:00 1 [ ] ]

Evening 19:00-24:00 19:00-24:00 19:00-24:00

ek 1 |ieek 2 | wieek 3 | ek 4 |

1.573

21.020 21.020 Ratings 2162

5.083 17.369 5.083 17369 Inclex: 179.921

.00 3497 Feach % T.00 347 Impacts 0.000

1.04 1.2 OTH 1.04 1.21 GRP 0.000

7 7 Spots 7 7 Spots 1]

£9.96 £2.50 CRT £9.96 £2.50 UCPT £2.50 g
Ay 30" rate £7 .51 £7.51 Ay 30" rate £7.51 £7.51 Schedule -
Investment  £52.55 £32.53 Investment  £32.53 £32.53

4

Using the cursor, enter the required number of spots for each of the selected
time bands and for each of the selected days.

Selected Spots Entered
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Evaluate
Evaluation of Selected Spots

"= Campaign 101027: 107.7 The Wolf - |EI|£|

File Edit Yiew Tasks Goto Options

Oom e mEg | EQ o8 <>4- B

1077 The ¥Wolf Target demo; Adults 15+ with children aged 10-14

Adults 15+ with children aged 10-14 (0120037 Universe: 72.753 Responderts: 114

Script length |3|:|" | i Base CPT |2.50 Wigek starts 23 Jun 2003
Davpert | Mon-Fri mon 23 | Tue 24 Jived 25| Thu 26 JFri 27 0] Times | 5t 28 J Times | sun 29 |

Migghtt 00:00-06:00 |1 00:00-06:00 1 00: 00-08:00

Breakfast | 06:00-10:00 1 6= 00-10:00 0= 00-1 0:00

ik minc 4 0:00-1 3:00 1 40:00-1 300 40:00-1 3:00

Afternoon  [13:00-16:00 1 13:00-19:00 1300-19:00 1

PM Drive | 16:00-19:00 1 L] [

Evening 19:00-24:00 19:00-24:00 19:00-24:00

Wisek 1 |Vesk 2 | week 3 | veek 4 |

1573

21.020 21.020 2.162

5093 17 369 ! 17 369 173,921

700 287 7.00 387 0.000

104 1.21 1.04 1.21 0.000

7 7 7 7 0

£9.96 £250 £9.96 £2.50 £250 e
A0 30" rate £7 51 £7 51 Ay 30" rate £7 51 £7 51 — =
Investmert £5255 45255 Investment #5255 £525%

Spot Evaluation

To evaluate the spots selected either click on the first icon called Evaluate or
press Return. The lower half of the table will show values for Impacts,
Reach, Reach%, OTH, Spots, CPT, Ave 30” rate, and Investment.

Should you wish to adjust any of the Spots you may do so and then repeat the
evaluation process.

Page 14



planit quick guide

Other features available are:-

i ¥

Fill Schedule.

This allows you to automatically optimise a schedule of spots to comply with
one of three options. To a specific OTH value, To a given Budget or To a
specific rating value. The selection you make is then further applied to
Single week values or The overall campaign.

Optimisation Goals x|

—=pecify the target for aptimisation
{* To a zpecific OTH value!
 Tao & given budget

™ To a specific rating walue

—Target applies to
f* Single week values

" Overall campaign totals

—Wwhat target walue?
OTH Target |3.|:|

—Apply optimisstion to
[v¥ Current week anly

[ Clear existing schedule first

W Ok X Cancel
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w

Spot Re-pricing.

The spot plan entry form now includes an option that allows all spots to be re-
priced when the pricing method has been set to “Spot pricing”.

Pressing the new “piggy bank” button on the toolbar will prompt for a re-
pricing

value:

If the “price above is 30” base price” option is selected, spot prices are
calculated using the script factors as necessary. If this option is cleared, the
given price is used regardless of the script lengths in use.

Reprice spots 5[
Current spot price |1 10.00

"Apply price to

' Current week anly
Al weeks

v Price above iz 30" base price;
[factors will be applied if necessary)

X Cancel |
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Copy/Paste of weeks spots

‘=* Campaign 101027: 107.7 The Wolf - |EI|£|

File Edit Yiew Tasks Goto Options

Oo®m e HE | EQ oS <>»4- B

1077 The ¥Wolf Target demo; Adults 15+ with children aged 10-14

Adults 15+ with children aged 10-14 (01 2003) Universe: 72.733 Respondents: 114

Script length |3|:|" | i Base CPT |2.50 Wigek starts 30 Jun 2003
Daypart | Mon-Fri mon 30 | Tue o1 Jwwved 02| Thu 03 JFri 0a 0 Times | et 05 J Times | sunog |

Migghtt 00:00-06:00 00:00-06:00 1 00: 00-08:00

Breakfast | 06:00-10:00 1 06:00-10:00 [0F:00-10:00

ik minc 40:00-1 3:00 1 10:00-1 300 40:00-1 3:00

Afternoon  |135:00-1600 1 13:00-19:00 13:00-19:00 1

PM Drive | 16:00-13:00 1

Evening 18:00-24:00 19:00-24:00 189:00-24:00

Week 1 yieek 2 IWeek 3 I Week 4 I

21.020 42040

5093 17364 8.504 30.091

7.00 347 Reach % 1163 fi G5

1.04 1.21 OTH 1.24 1.40

7 7 Spots 14 14

£9.96 £2.50 CPT £9 96 £2.50 e
Ay 30" rate  £7 .51 £7 51 Ay 30" rate  £7.51 £7.51 Im
Ivestment  £52.55 £5255 Investmert  £10510 £105.10

A

Place the cursor on the selected week tab and right click. The following
options

should appear: View,Copy,Clear,Clear all. Left click the Copy function to
make a copy of the weeks spots. Move the cursor to your selected week and
right click. The following options should now appear: View,Copy,Paste,Paste
all,Paste Selected weeks,Clear,Clear all weeks. Left click one of the Paste
functions to copy the spots into the week. This function may be used to copy
to multiple weeks.

Page 17



planit quick guide

i

Best Times.

This selection provides a coloured guide to the size of listening audience. The
deeper the colour of square, the greater the listening audience.

Best Conversion.
This selection provides a coloured guide to the optimum reach within an

audience. The deeper the colour of square, the greater the percentage of
reach within the audience.

et

PTnting Campaigns.

The planning screen now allows the current view to be printed. By selecting
the “Print” button or menu option, the new report selection screen is offered:

Print options 5[
gt weouldd wou like to print?

% Standard schedule;

" Detailed schedule with base + target summary
{~ Local ales schedule

" Spot list

A& copy of the current wiew

Relelelelcy

[~ Make this my default report

This report provides g lavdown schedule for each week of the
cakmpainn for the corrent station. A smmany Is incivded,

X cancel |

Saving a Campaign.
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Once you have completed the Planning of a Campaign you may save it for
future reference. Exit the planning screen by clicking the brown door.

"= Campaign 101027: 107.7 The Wolf

=101 %]

File Edit

Oom e mEg | EQ o8 <>4- B

View Tasks Goto Cptions

1077 The ¥Wolf Target demo; Adults 15+ with children aged 10-14

Adults 15+ with children aged 10-14 (0120037 Universe: 72.753 Responderts: 114

Script length |3|:|" | i Base CPT |2.50 Wigek starts 30 Jun 2003
Davpert | Mon-Fri mion 30 | Tue o1 Jiwved 02| Thu 03 JFri 0a 2 Times | 5at 05 J Times | 5un o8 |

Migghtt 00:00-06:00 00:00-06:00 1 00: 00-08:00

Breakfast | 06:00-10:00 1 6= 00-10:00 0= 00-1 0:00

ik minc 4 0:00-1 3:00 1 40:00-1 300 40:00-1 3:00

Afternoon  [13:00-16:00 1 13:00-19:00 1300-19:00 1

PM Drive | 16:00-19:00 1 L] [

Evening 19:00-24:00 19:00-24:00 19:00-24:00

Week 1 Week 2 IWeek 3 I Week 4 I

21.020

42040

J 17 369 30.081

700 287 11,68 688

104 1.21 1.24 140

7 7 14 14

£9.96 £250 £9.96 £2.50 e
A0 30" rate £7 51 £7 51 Ay 30" rate £7 51 £7 51 — =
Investmert £5255 45255 Investmert  £10510  £105.10
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This will return you to the Summary Screen.
Click the Exit Tab.

“**GES Radio PlanIt Planner ;IEIEI

File Edit Wiew Options Help
=
i G| v > :
Copy Pazte Expott Fill Exit

Evaluate Spot Plan Print

Campaign: 101027 Example using @1 2003 Standard AirtiRuns fram: 23062003 to 20/07/2003
Agency: (unknown) Survey: RAJAR Survey 01,2003
Cliert: (unknown} Baze demo; Adults 15+
Brand: (unknown) Target Demo; Adults 15+ with children aged 10-14
Station I Walug I Spots I Impacts I Reach I Reach% I Fopulation I Ratings I CTH I

F- 1077 The Walf (H) £10510 | 14| 10550 | 3 504 1169

Wieww ICampaign totals j

Summary Results

User: ges Session! 2609 Surveys up ko Q12003

You may now choose what you would like to do with the campaign.
Campaigns that are saved are held within the database and may be accessed

at any time.

FPlease choose what you would like to do with this campaign

" Keep it for later

Close ratio

" Make into a full proposal

" Throw it away

| o Continue I
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